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This section is under construction but read for type of data to know!

PREPARING FOR THE FUTURE

=

FIRES ICE STORMS HURICANES FLOODING
AND MAH‘I" OTHER TYPES OF DISASTERS - ARE YOU READY?

WHAT IF YOU HAVE TO EVACUATE YOUR HOME?
DON'T HAVE OR CAN'T USE YOUR TRANSPORTATON?

Your Personalized Survival Recommendations

Flease take a couple of minutes 1o cumplete this sunsey at
Surviveit2_com./surves

KEY FACTS YOU SHOULD KNOW ABOUT DISASTERS IN YOUR AREA (STATE),
SURVIVAL AND OUTDOOR ADVENTURE PRODUCTS AND WHY YOU NEED THEM.

We need to know who Is buying and using our products,
Yvhen, and where so we can best advise users whatthey
will need to survive a disaster for at least 7 days for the
best outcome. Therefore, a full range of questions like;
where do they live, what state, does it snow there, do
they have transportation, if responsible for other
people and pets and their age and physical condition.
Users need to self-identify their age, size, physical
limitations, how much weight can they backpack. Do
they have a survival kit now and what’s in it. Where do
they buy survival goods. Are they associated with
survival organizations like Red Cross, FEMA, CERT, First
responder groups. Are they Survival Prepped? How far
to the next shelter from their home. This kind of list can
go on and on.




O Survivei2
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For you we have: Conceived, Designed, Built, Tested, Proven, and
Patented Products for Your Best Outcomes and Experiences.

Below are Two Examples of Questions we ask of You and Why.

Question to Know- Where do you live or spend most of your time
geographically? Region, Country, State, Town, etc. be specific.

Why it Matters-Different geographical location all have a history of
unique types of disasters to know about and specific mitigation action
plans to follow.

Question to Know- Does it snow where you live or travel to?

Why it Matters-If you are in snowy areas, about thirty-three percent of
earth has snow, you will need snow/ice products; like snowshoes,
gloves, head covering, glasses, a shovel etc. that we can provide.

YES/NO




Survey: Customer Input for Survival Needs - Website Usability

Target Audience: General Fublic
Demographic Information [Please answer the following questions):

1 Ape
« Under 15
« 1224
« I5-34
* 3544
« 4554
» G554
a G55+
2. Gender
= Pals
& Femals
®  Cther

# Prefer not to say
Loation:

* What state do vou live in? [Flease specify)

Lid
b

O

Do you lnee in an area that experiences smow'?
® ez
« PNao

5. Do you hawe access to reliable tAnsportation':'

®  Yes
& No
5. Are you responsible for the care of other people [children, elderly, disabled] or pets?
® ez
# Mo

l-d

If yes, how many people/pets are you responsible for?' [Fleaze specify]
2 What i= your general phiysical condition:'
#  EBacellent

* Good
® Fair
« Poor

3. Howr mwch weight can you comffortably carry in a backpack:'
#  Less than 10 [bs.
& 10-20 |bs.
& 20-30 |bs.
# 30+ |bs.



Iﬂtni'uiinepiuuiﬂ Cuestions:

10, Dwoyou currently have a sunial kit?
" s
# HNOo
#  FPlanning to creats one

if Yoz plegse gnswer question 11

11, What items are induded in youwr current survival k2 [Flezss sslect 3l that 2poly]
#  Food and water
#®  First-zid supplies
#®  zhelter/slesping bag
#  Comrunication devices
#®  Tools (knife, multi-tool, etc.)
& Lighting [flashlight, headlamp)
#®  HMavigation tools
& Other (Plaase spacify]

1Z. \Where doyou typically purchase surival goods? |Flezss sslect all that apply)
®  Onling retsilers (Amazon, sto.)
®  Epedalty survival stores
&  Jutdoor/sporting goods stores
*  Grocery stores
#®  Hardware stores
#®  Other (Pleasze spedify)

13, Areyou affilizted with any surdvalHrelated organizations:'
#  RedCross
®  FEMA
# CERT
#®  First responder groups

®  Other (Plzaze specify)

* Mo
14, Would you consider yourself a Survival Prepper?
s
% HNo
#  Lnsure

15, Approimately how far is the nearest shelter joommunity center, public building) from your homes'
#®  Lezzthan 1 mile
®  1-Smiles
®  5-10miles
& 10+ rniles

L Unsure



VWebsite Usability Questions:
18, How easy was it to navigate our website:'
®  Vary essy
®  Ezzy
= Heutral
= Dafficult
» very difficult
17. Did you find the information you were looking fory’
® s
% Ko
if o, plegse gnewer guestion 18
15, What information were you unabde to find: [Pleass specify)
12, How woukd you rate the darity of the product descoriptions:'
s ery chear
s Clear
1 Neutral
#  Unclear
= eryunclear
20. What improvements could we make to our website to better meet your survival needs? |Flezzs
sp=cify]

You can reduce, migrate, and even eliminate a great deal of future disasters, if you
have the right data-driven, timely and accurate information that is now available
and FREE to everyone! Just being knowledgeable about all the various aspects of
Disaster Survival and Outdoor Adventures requirements can be a key factor in who
lives and who may not, especially if you share products or help other people!




First, what are the reasons you're
excited to try Surviveit2 Products?

A recent survey found some of the reasons, you might too!

Top Motivators of !
Disaster Preparedness

#1

Just Click on one or more numbers below:

- 1
Choices - #1 #2 #3 #4
\ S
- - N
#5 Having my own Survival Package that #8B Get the latest and Best Life Essential
makes me more mobile to go anywhere Products available with reasons why have
\ \ V
fe 3 - ™
#6 Do my Shopping for me and take the #0 Somethlng for evervone! Everyday
Guess work out of shopping for products use of items if so desire, like if homeless
\ J k- y
~ "N - ™
#7 Learn about disasters where | live, #10 For Other Reasons, Not stated in 1-9
and how to protect myself & others choices.
" J k- >




List your home location, states to travel through, or visit.
We have disaster information for each state to share with you.

Just click on the State Number’s below:

1y Alabama 26y Montana

2) Alaska 27) Nebraska

3) Arizona 28) Nevada

a)y Arkansas 29) New Hampshire
5) California 30) New Jersey

) Colorado 31) New Mexico
7) Connecticut 32) New York

8) Delaware 33) North Carolina
¢) Florida 34) North Dakotfta
10) Georgia 3s5) Ohio

11) Hawaii 36) Oklahoma

12) ldaho 37) Oregon

13) INinois 38) Pennsylvania
14) Indiana 39) Rhode Island
15) lowa 40) South Carolina
16) Kansas 41) South Dakota
17) Kentucky a2) Tennessee

18) Lovisiana a3) Texas

19) Maine aa) Utah

20) Maryland as) Vermont

21) Massachusetfts as) Virginia

22) Michigan a7y Washington

23) Minnesotfta as) West Virginia
2a) Mississippi a9) Wisconsin

25) Missouvuri 50) onmlng




Your Residential Location Basic Information Questionnaire?

Just Click on Boxes That Apply to Your Situatiun|

Does it Snow in Area

Does Area Get Heat Waves

Do You Live by or On Water

Elevation of Area
Type Here

Does the Area Get Power Outages

Do You Live with Other People

Do You Live with Pets

Are You a Caregiver

Do You Have Own Transportation

Have You Performed Defensible
Space to Your Property This Year

Other Residential Information You
Want Us to Know/Consider




Choose Who the Products Are For

Your Age and Occupation

Just Click on Boxes Below

Teenager - Female

Teenager - Male
Adult Woman

Adult Man

And are you a Physically Disabled Person

Who Can’t Walk- Needs to be Carried or in
a Wheel Chair




How Tall Are You?

FT. IN.

What is your weight?
LBS

Are you interested in Big & Tall sizes

Yes No Maybe

What sizes do you typically wear?

Shirt

el s [n]

vl b ™
Waist < 3
fowe do b
Insearm | 28 |=‘ . ¥ H 24 “ T J
Eln:# 1: J“ =

o mod sure

SHGE { o “ | o ‘ | ) | | e | | - | | o | | g }

I Pl e v [m| Wil || E=tra YWWicla |




Rate Your Overall Physical Health

JUST NOTICEABLE LIGHT HEAVY AI.MOST MAX

NOTHING ~ VERY P
ATALL  WEAK 2 STRONG

How Much Weight Can You Comfortably
Backpack — Please Tell Us LBS.

Student Backpacker Civil War soldier Roman Legion Modern soldier
15 % 25% to 33 % 35 % 50 % 60 %
of body weight of body weight of body weight of body weight of body weight

The above chart is only used for reference



Just a few more details...

How much do you typically spend on items
from these categories?

Backpack
— oF
Tent
— oF
Sleeping Bag
— I
Outdoor Cooking Utensils
] gh
Large Luggage Case
] EE
Food for One Week — For Self
— B




Where do you typically shop?

Just click on boxes

Amazon Walmart REI Cabala’s
Bass Pro | Coleman Ready Camping
Shop Wise Outdoors
Sears Yeti Life Straw Dick’s
Sporting
Goods
Camping | Academy Big 5 Scheels
World Sports Sporting
Goods
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* Create Passsword

We can’t wait to get to
know you!

Welcome to Surviveit2, where our goal is for you not only survive
Disasters and Outdoor Advemntures but be your best and thrive during
these times with confidence you too can Surviveit2 (Survive-it-too).

Create password

Why us?

We take the time to learn about you, to uncover your Survival and
Outdoor Adventure preferences, skills, abilities, and situation — so to
prepared you for all kinds of, projected and unforeseen events, from
everyday occurrences to extraordinary one-of-a-kind disasters with
peace of mind and confidence to using life essential products/elements.

It is your life in your terms — you decide

s We suggest to you what best works for you from scientific data and
your input. You choose and are the ultimate decision maker!

e Preview products before they ship and tell us if you want to make
any changes

e Free Bandana and Web Site to share your disaster experiences

e Plus, Free shipping and returns mean even more reasons to give us
a try today!

Questions? Visit our help center or contact us.




The Result of Your Survey
Is under construction for our website

With the latest Al Application Platform and Subject Expert Personnel in
the field of survival are working on it, for the best answers and tips to
your specific situation and circumstances your information provided
today. We will get this section up and running as soon as we can, but not
an easy task given all the parameters and things to consider and decide.

You provide the problem we will provide the solution that can help you is
our goal with simple, easy and effective means instructions to follow.

While there might be several basic solutions for you, only you know
which one would be best for you given all your variable data that needs
to be considered that only you know. Naturally, the choices are always
yours to make, we are here to help with scientific proven data known.
The safety and trust you expect from Survivet2 will continue behind the
scene for now, because you are our priority, first and foremost.

And while nobody can guarantee survival results, we can provide proven
survival ways that have made a difference in the past to others.
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